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16mm motion pictures, in brilliant color and sound to help you 
promote and organize physical education and recreation programs 
in your community. Ideally suited for school programs, club meet- 
ings, and leadership training. 


CAREERS IN PHYSICAL EDUCATION 


Highlights the most interesting aspects of a career in physical edu- 
cation. Makes a logical case for increased physical education and 
points out the ever-growing need for trained educators in this field. 


CAREERS IN RECREATION 


Shows the tremendous need for recreation today and the rapidly 
increasing demand for trained recreators. Takes you out in the field 
to show what a young recreator’s life is like—his duties, responsi- 
bilities, activities. 


$1,000 FOR RECREATION 
Any community can build a solid recreation program on a small 
budget. This film shows how to do it. Offers advice, too, on how 
service clubs and other community groups can help. 


LEADERS FOR LEISURE 
Here’s a dynamic film that stresses the importance and need for 
professionally trained leaders to insure the success of a community 
program. It’s a story that every citizen should hear and see. 


“Athletic  nstitite 


A NON-PROFIT ORGANIZATION DEVOTED TO 


OF ATHLETICS, 


RECREATION AND PHYSICAL EDUCATION 


EVALUATING PHYSICAL ABILITIES 


This film shows a simple series of performance tests which may be 
used to evaluate a child’s growth in qualities of strength, speed, 
endurance, coordination, flexibility and agility. Events recom- 
mended are based on the child’s natural activities—running, throw- 
ing, jumping and climbing. 


PLAYTOWN, U. S. A. 


Here’s a fast-moving color film that will help you show your 
community the advantages of a recreation program. Illustrates 
the need for community recreation and shows how to organize a 
successful program. 


TOWN AND COUNTRY RECREATION 


A power-packed story of the building of recreation programs in 
rural areas and villages of less than 5,000 population. You see 
what happens to a sleepy town when a recreation program comes 
to life, through voluntary leadership. 


THEY GROW UP SO FAST 


Illustrates the benefits of a total program of physical education 
in our elementary and secondary schools. Designed to encourage 
school administrators, parents, and civic groups to either initiate 
or expand their local programs. 


For additional in 
formation on film 
contents, rental,and 
purchase, write 
directly to: 
The Athletic 
Institute, 


209 S. State St. 
Chicago 4, Illinois 
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A Non-Profit Service Organization 
203 NORTH WABASH AVENUE °¢ CHICAGO 1, ILLINOIS « ANDOvER 3-6696 


Dear Sir: 
How does it look now? 


This is your last complimentary copy of RECREATION 
MANAGEMENT, 


By now you are familiar with its style and content. 

You have an idea of what other industries are doing 

in employee recreation and the dividends that have 
been received. 


You have a better idea of what activities would 
benefit your program most, and we hope we have given 
you a better idea of how to conduct these activities. 


But recreation is constantly on the go. New methods, 
changing tastes, better administrative practices, 
advanced research, all affect its administration. 


We hope you will let us help you with your program 
so that it satisfies the leisure-time needs of your | 
employees. Make sure you don't miss an issue of | 
RECREATION MANAGEMENT. Fill out the business reply | 
card today; we will bill your firm later. 


Sincerely, 


fi 


Hoyt A athews 
Editor 


HAM/dm 


“Let’s Go To ChicaGo” — June 11-12-13-14, 1961 
FOR NIRA’S 20TH ANNIVERSARY CONFERENCE AND EXHIBIT 
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TWA SuperJets spearhead TWA tours to top vacation spots in the U.S. and. 
overseas. Best tour times of all, and the smartest, too: fall, winter or spring. Most 
cities are uncrowded, unhurried. Service is better. Costs, lower. Your employes can 
enjoy TWA’s exciting, easily budgeted tours alone...with their families...or in small 
groups of their choice. Why not start your TWA vacation plan now? Our travel 
experts help with all details, furnish full-color posters, informative booklets. 


MAIL COUPON TODAY 
Please send promotion material 
FASTEST COAST-TO-COAST TRANS WORLD and complete information on TWA 


- 
| 
| 
| 
AIRLINES, INC. Jetliner and Skyliner Holidays. 
Wl | Dept. RM-2 Name 
y 380 Madison Ave., 
| 
| . 
l 
L 








* Company 
THE SUPERJET AIRLINE eaten 











*TWA THE SUPERJET AIRLINE is a service mark 
owned exclusively by Trans World Airlines, Inc 
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Ga acm 
Why cram vacations into crowded summer months? 


Perk up employe morale with all-around-the-calendar low-cost TWA SauperJe€ holidays 








RECREATION OUTLOOK 


A FEDERAL 
RECREATION 
SERVICE ? 


In 1946, and in each following Con- 
gressional session, a bill to establish a 
Federal Recreation Service has been 
introduced. None have been passed. 

In view of the nation’s abundance of 
leisure time and its obvious need for 
some form of coordination and plan- 
ning of recreation services and re- 
sources, many professional recreators 
find it impossible to believe that a basic 
national service for recreation has not 
yet been established. 

In view of the heavy tax burden al- 
ready carried by U. S. citizens and the 
unnatural prospect of “government 
regulated recreation,” many others find 
it impossible to believe that such an 
idea as a tax-supported Federal Rec- 
reation Service has actually been pre- 
sented to Congress. 

As a recreation director in private 
industry, how do you stand on this 
question? What services are needed? 
Should they be provided by govern- 
ment? 

Inevitably, a member of your com- 
pany’s top management will ask you 
these same questions. 


Here are two conflicting views 
on a proposed Federal Bureau 
for Recreation. Management will 
inevitably ask your opinion; 
R/M would like to know too 





One opinion ... 


Excerpts from the message delivered by Senator Richard Neuberger 

when introducing the bill (S-2491) for a Federal Recreation Service 

M« spare time has created a problem, one which grows 
n size as our population and leisure hours increase. The 

ereater number of space hours has resulted in greater de- 

mand for organized and planned recreation. 

Organizations establishing recreation programs must 
face a host of details such as utilization of community re- 
sources, statutory, and legislative requirements and limita- 
tions, financing, organization procedures and employment 
standards. The Federal Recreation Service, which would be 
created by my bill, would provide a centralized agency 
which could offer communities and organizations ready ad- 
vice on these matters. Under the terms of the bill, the Serv- 
ice would also be able to offer technical data for improve- 
ment of existing activities in communities which already 
have recreaton programs. 

In addition, the Service would assist in training of per- 
sonnel, one of the most important areas of recreation pro- 
gramming, through institutes, workshops and conferences. 
Studies in cooperation with other government agencies 
would be authorized to aid public and non-profit organiza- 
tions in program planning. 

The benefits derived from the establishment of such a 
Service would be great both to the many public and private 
agencies striving to improve recreation programs and to 
the millions of citizens with whose welfare these groups are 
concerned. 


... and a reaction 


Indianapolis Star editorial, Eugene C. Pulliam, publisher, May 6, 1960 
Wn Governor Harold Handley said the other day that 


ederal bureaucrats had substituted the image of a 
mother hen for the American eagle, he could easily have 
been thinking of a bill before Congress to create a “Federal 
Recreation Service.” 

The idea, according to the sponsors, is to provide a cen- 
tralized agency which would offer “ready advice” on es- 
tablishing recreation programs to muncipal, county and 
state governments and voluntary organizations. The matters 
on which advice from Washington presumably is needed 
include “a host of details such as utilization of community 
resources, statutory and legislative requirements and limita- 
tions, financing, organization procedures and employment 
standards.” 

May the saints preserve us! So now it’s going to take an 
act of Congress to get a Little League ball game underway! 

This proposal will be discussed at a meeting today of 
the National Professional Organizations for Recreation at 
Bradford Woods, near Martinsville. We hope the national 
leaders in this field who will be there will be as dum- 
founded as we at the idea. And we hope they'll say so. 

There’s little enough room left for individual enterprise. 
Let’s at least keep room to play without a game leader from 
the Department of Health, Education and Welfare. 
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JULY COVER—New NIRA President, 
Oskar Frowein, recreation director, 
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Mi IN AUGUST R/M 


RECREATION FORECAST 

What's ahead for industrial recreation 
in the ‘60’s? R/M summarizes special 
papers prepared on this subject for its 
recent Conference and Exhibit. Fore- 
casts cover the effects of automation, 
decentralization, increased standard 
of living, needed recreation research, 
and other factors in the new leisure 
age. 


REVISED CAB REGULATIONS 
Several important changes in CAB 
rules require a complete new look at 
the restrictions covering trans-Atlantic 
charter flights. R/M will interpret these 
changes as they affect employee 
travel groups. 
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“Better Bowling for Industry” panel session stressed the urgent 
need for better understanding between proprietors and industrial 
leagues. Panel members included (l-r): Joe Minella, Eastman 


Kodak; Joe Paulus, BPAA; and Frank Baker, ABC. 


NIRA’s 19th annual 


Tour of Ford Motor Co’s Rouge plant included a stop at the 
Rotunda where Ford’s annual International Employees’ Art Exhibit 
was on display. Earlier delegates observed the steel mill operation, 
stamping plant and final assembly line. 


Spanning widely divergent subjects 


from specialized details to sweeping 
plans for a more complete fulfillment of 
life, 400 industrial recreation directors 
met in Detroit, May 22-25, to evaluate 
their efforts, study new programs and 
plan for the challenging future prom | 
ised by the impending leisure age. 

The occasion: the National Industrial 
Recreation Association’s 19th annual 
Conference and Exhibit. 

Taking place on the threshold of an 
important new decade, the Conference, 
both by plan and spontaneous reaction, 
plunged into a thorough analysis of the 
future in order to forecast possible 
changes in the role of industrial recrea- 
travel standards, better vending and retirement planning tion. 


CONFERENCE 
and EXHIBIT 


Facing the coming leisure age, NIRA delegates paved the 


way for extended services, improved bowling conditions, 


Providing the basis for such a study, 


a. 
5 





Panel session, “Recreation Responsibilities in Pre-Retirement 
Planning,” stimulated intense interest in this important phase. 
Panel included (I-r): Dr. Charles W. Sellers; Earl B. Dodds, Bell 
Telephone Pioneers; and Carl Klandrud, Allis-Chalmers. 


Booster awards and certificates were presented by NIRA Vice 
President and Membership Chairman Martha Daniell, Nationwide 
Insurance Cos., to delegates who had “sold” Association member- 
ships during the past year. 


6 RECREATION MANAGEMENT, JULY 1960 








at the 
sxhibit 
ration, 


bjects . 


-eping 
ent of 
‘ectors 
aluate 
is and 
prom- 
ustrial 
innual 


of an 
rence, 
iction, 
of the 
yssible 
ecrea- 


study, 


y Colavito and Mickey Mantle present pri: 


baseball bats autographed by all Tiger 


and Yankee players to lucky winners Julius Nagy, Cleveland Graphite Bronze, and Evelyn 


Jordan, wife of R. 
prize by the Hillerich & Bradsby Co. 


some 180 delegates prepared special 
papers on anticipated business and in- 
dustrial trends. Automation, the shorter 
work week, the 
facilities and 
were interpreted in terms of their ef- 
fects on the nation’s leisure habits. 


need for recreation 
numerous other factors 


FORECAST FOR FUTURE 

From these special “Recreation Fore- 
cast” sessions emerged clear, penetrat- 
ing thinking that should 
invaluable preparation for the dynamic 
days ahead. 


prove an 


A synopsis of the findings to be pub- 
lished in the August issue of R/M will 
show that industry’s recreation leaders 
are far from being over-awed by some 
of the spectacular predictions of what 


H. Jordan, Bauer Brothers. The bats were provided as a special door 


the “leisure age” will bring. 
Granting that the *60’s will set rec- 
records, observed for 


reation many 


instance, that the shorter work week 
could lead to more “moonlighting,” not 
necessarily more leisure; that to live 
up to the advance billing, leisure ac- 
tivities in the ’60’s must become less ex- 
pensive for the average family. 

The same attitude 
toward the future and its role for rec- 


down-to-earth 


reation prevaded other seminar ses- 


sions. The urgent need for greater 
cooperation between industry and com- 
munity to insure maximum utilization 
of recreation facilities was stressed in 
the session on city industrial recreation 
councils, 


continued on next page 


4 ta 
kDDort T 
}KOD2+ lor sy 


Automatic merchandising experts representing leading vending machine manufacturers 
and operators provided a wealth of useful information during the panel session, “How to 
Evaluate Your Vending Program.” A total of 14 panel sessions dealing with specialized in- 
dustrial recreation problems were conducted during the Conference. 


Rev. Bob Richards brought delegates to 
their feet with his unforgettable message on 
the role of sports in preparing an individual 
for the challenge of life. 








Oskar Frowein (above), new NIRA presi- 
dent from Republic Aviation Corp., suc- 
ceeded John Leslie (r) of 3M. Dr. R. C. S. 
Young (below) gave a remarkable address 
rated by many as the hit of the conference. 











2 
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W. H. (Bid) Edmund, Goodyear Tire & 
Rubber Co. and NIRA past 
stressed the value and functions of NIRA. 


Kenneth D. Cassidy (above), vice presi- 
dent, Ford Motor Co., and Duffy 
Daugherty, (below) head football coach, 
Michigan State U., inspired delegates with 
their views on industrial recreation. 


Col. Ted Bank (below), president of the 
Athletic Institute, represented the judges 
during the presentation of the 1959 Helms 
Industrial Recreation Awards. 


‘ 


president, 


Conference chairman, Tom Shanahan. 
Ford Motor Co., earned unbounded admira- 
tion for a job extremely well done. 


continued from preceeding page 

Retirement preparation was_high- 
lighted as an area where industrial 
recreation can perhaps make its most 
significant contribution. In the words 
of panel member, Dr. Charles Sellers, 
a geriatrics specialist, “Complete retire- 
ment leads to inactivity. Inactivity 
leads to atrophy. Atrophy leads to the 
loss of mental acuity and _ physical 
agility. Recreation could postpone or 
possibly reverse these processes.” 

The final draft of the Travel Serv- 
ice checklist was adopted and explained 
in detail by members of the NIRA 
Travel Council. The Checklist sub- 
stantially aids recreation directors in 
negoliating employee tour arrange- 
ments with carriers and tour operators. 
It covers all essential tour planning 
areas as well as little known, but vital 
technical points. The Checklist will be 
mailed to all NIRA members. 





Harry Stuhldreher, U. S. 


Steel, 


One of the many entertainment highlights 
was the performance by the Chevrolet Glee 
Club during the Welcome Reception. 


As was predicted, the session “Better 
Sowling for Industry” erupted into a 
heated debate with representatives of 
the national bowling associations and 
leading manufacturers over _ rates, 
league contracts and services. Singled 
out as the target for most of the com- 
plaints and criticisms, Joe Paulus, 
president of the Bowling Proprietors 
Assn. of America, gave a_ highly 
creditable performance in answering 
some embittered and antagonistic ques- 
tions. But, try as he might, he failed to 
convince delegates that the proprietors 
were economically unable to reduce 
rates or cut the length of the season. 


BETTER BOWLING UNDERSTANDING 

Paulus hoped that representatives of 
NIRA and the BPAA could work 
toward closing the wide gulf of mis- 
understanding that separates the two 
eroups. 


paid 


Regional caucuses for all eight NIRAZ 
NIRA 


Regions were held prior to the annual elec-_ 
tion and business meeting. Here, delegates - 


tribute to the late Bill 
founder and past president. 


Prichard, 
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National pistol champion of the 1960 NRA-NIRA Postal Shooting Matches, Alexander 


Smith, Ford Motor Co., received his first place trophy from Franklin L. Orth, executive 
vice president of the National Rifle Assn. See page 13 for complete details. 


Especially noteworthy was the size 
and intensity of participation in two 
sessions devoted exclusively to small 
company programs. 

To help the increasing number of 
small companies seeking assistance in 
setting up year-round recreation pro- 
crams, NIRA members approved a 
resolution establishing a new small 
company membership classification (1 
to 500 employees, $20. annual dues). 

With their work cut out for them, 
Conference delegates were given the 
inspiration to get the job done by a 
series of excellent speeches that will 
live long in their memories. Particularly 
outstanding were the addresses given 
by Rev. Bob Richards and Dr. R. C. S. 
Young. 

Bid Edmund, NIRA past president 
from Goodyear Tire & Rubber Co.; 
Duffy Daugherty, MSU football coach; 
Kenneth Cassidy, Ford vice president; 


from Region I1I—Midwest, discuss proposed 
resolutions and pick their candidates for the 


MRA Board of Directors. 


and Franklin L. Orth, NRA executive 
vice president, all earned well-deserved 
praise for their presentations. 


FROSTING ON THE CAKE 

Despite the overall excellence of the 
program, the frosting on the cake was 
unquestionably the highly interesting 
and entertaining tour of the Ford 
Rouge plant and Rotunda and other 
special activities such as the General 
Motors luncheon, the Welcome Recep- 
tion and, as a fitting climax, the 
Inaugural Banquet and Floor Show at 
the Elmwood Casino in Windsor. 
Canada. 

Delegates rated the conference as the 
most successful in NIRA history and 
lavishly praised Conference Chairman 
Tom Shanahan of Ford Motor Co., and 
his committee from the Industrial Rec- 
reation Assn. of Detroit for a master- 
piece of organization and planning. 


Harvey Sterkel, Stephens-Adamson Mfg. 
Co., was on hand to accept his award as In- 


dustrial Sportsman of the Year. 











Bowling & Golf 
SPECIALISTS 


Whatever you buy for golf, it will 
pay you to remember how Univer- 
sal differs from other “wholesale” 
outlets: (1) You see and feel your 
selections, from Universal's unique, 
complete stocks of nationally- 
known golf equipment and all ac- 
cessories; (2) in fitting golf clubs, 
you get the professiona! help of 
Jniversal’s world-famous special- 
ists; (3) you're still assured of 
America's lowest discount prices. 





LIBERAL TRADE-IN 

for Your Old Clubs 

GOLF CLUBS RE-GRIPPED 

Your Choice of 23 Grips! 
WOOD HEADS REFINISHED 
We Make ‘em Look New! 














ASK FOR DISCOUNT 


GOLF CATALOG—FREE 


We Ship 
All Over America 


Biggest Selection 


TROPHIES 
For All Sports 
40% DISCOUNT & 


FREE ENGRAVING b> 
(Ask for Free Catalog) 
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ALL MAKES BOWLING BALLS 
Repaired—24-Hr. Service 








USED BOWLING BALLS 
Expertly Fitted, from $5 








UNIVERSAL BOWLING 
& GOLF SPECIALISTS 


MAIN STORE 
525 South Wabash Av. 
Chicago 5, Illinois 
Phone WAbash 2-5255 


STORE NO. 2 
5115 North Harlem Av. 
Chicago 31, Illinois 
Phone SPring 5-3424 
STORE HOURS: 
Mon. & Thurs. 9 a.m to ? p.m 
Daily. Incl. Sat. 9 a.m to 6 p.m. 
Harlem Ave. Also Open Fri. Nite 


FREE PARKING 


Directly Across the Street 
Both Stores 

























Class C 


5,001 to 10,000 employees 


WEST POINT MFG. CO. 
Robert A. Turner 


Winner of the 1960 Helms 
Athletic Foundation In- 
dustrial Recreation Award. 
the West Point Manufacturing Co., 
West Point, Ga., exemplifies the community approach to 
industrial recreation programming. The company’s Depart- 
ment of Community Recreation, headed by Bob Turner, 
provides the recreation facilities and personnel for West 
Point and five neighboring communities just across the 
state line in Alabama where West Point plants are located. 

Directed as it is to all persons living in the West Point 
community, the program includes all the basic sports, club 
and cultural activities plus a long list of others including 
baton twirling, teen centers, soccer, senior citizens, as- 
sistance in the elementary school physical education pro- 
gram and administration of physical fitness tests. 

Sull, the program was substantially expanded in 1959. 
Additions included: weekly half-hour radio program called 
“Keeping in Touch”, Red Cross instruction, retirement 
counselling, horse show, ceramics classes, Little League 
baseball, stamp club, safety exhibit and patrol. 

For an idea of recreation facilities, West Point owns and 
operates three swimming pools, nine playgrounds, a 9-hole 
golf course, four recreation centers and many others suf- 
ficient to handle its wide range of activities. 

The program is administered by a full-time staff of 16 
with 14 part-time leaders and 2,300 active volunteers. 

The recreation budget is approved by the company for 
yearly operations. Expenditures include salaries and wages, 
supplies, apparatus, repairs, officiating and coaching, trans- 
portation and special groups. Last year, per employee cost 
was approximately $15. In addition, participants share the 
cost in many special activities and projects. 

West Point has been an active NIRA member since 1942, 
and its recreation coordinator, Bob Turner, had served the 
Association three times as a vice president before his elec- 
tion to the NIRA Board of Directors this year. 





™ 


West Point’s four community recreation centers. 
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WEST POINT’S community directed recreation program is 
typified by this shot of a youngsters’ bingo game in one of 


Class A 


less than 1,000 employees 


DISTILLATION PRODUCTS IND. 
Mary J. Besi 


Distillation Products Industries, Roch- 
ester, N. Y., and its Recreation Direc- 
tor Mary J. Best, winners of the Helms 
Class A competition, completely dis- 
prove the notion that small companies cannot compare with 
corporate giants in providing complete, year-round em- 
ployee programs. D.P.I.’s 350 employees can choose from 
25 different athletic, social and cultural activities and bene- 
fit from special services including a lending library, vaca- 
tion and travel service and literature, income tax forms, 
ticket and license service and reference materials. 

Family participation is emphasized with eight special ac- 
tivities including mixed golf and bowling, doll dressing, toy 
collecting and, this year, junior bowling. 

Administered through the joint employee-company spon- 
sored Vita Vac Club, the program is financed through 
voluntary $1. annual membership dues and matching com- 
pany contributions. Funds are allocated to the various ac- 
tivities on the basis of interest and participation. 

Recreation Director Best, who serves as Vita Vac’s per- 
manent executive secretary, is assisted by two full-time staff 

members, D.P.I. has been a NIRA member since 19419. 


3 


VITA VAC enthusiasm, the key to any successful employee 
program, is symbolized by these spirited D.P.I. bowlers. The 
company’s 350 employees enjoy a full schedule of activities. 
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Class B 


1,001 to 5,000 employees 


THEO. HAMM BREWING CO. 
Warren Wallgren 


In the three short years since its estab- 

lishment in December 1956, Hamm’s 

Skylanders Club, Inc., St. Paul, Minn., 

has developed a program which now 
ranks as the most outstanding in NIRA company size Classi- 
fication B. With its activities coordinated by company 
recreation supervisor Warren Wallgren, the Skylanders is a 
voluntary membership organization governed by employees. 
Annual membership dues of $3. plus a $1. new member 
initiation fee are matched by the company. Average mem- 
bership for three years has been 995 of the 1,400—1,500 
Hamm’s employees. 

The Skylanders widely diversified activities program has 
grown to include 14 categories with 30 separate events from 
six categories and nine separate events in 1957. Some of the 
more noteworthy activities include a two-month ice-fishing 
contest, annual wives tour of the plant, ski club and a pro- 
posed youth firearm safety program, Almost all events and 
activities are open for family participation. 

Wallgren was a co-organizer and first chairman of the 
Greater Twin Cities IRC, developed the NIRA State Chair- 
man Guide and was elected to the NIRA Board this year. 


SKYLANDERS Old Timers Club makes Chenille Christmas 
trees for a special Holiday project. Only three years old, the 
Skylanders Club has established a remarkable record. 


West Point Mfg. Co. receives 1960 Helms 
Award for industry’s most outstanding 
recreation program. D.P.1., Hamm’s and 


Lockheed honored as the best in their 


respective NIRA company-size classifications 


Class D 


more than 10,000 employees 


LOCKHEED AIRCRAFT CORP. 
Frank Davis 


Dream up any imaginable type of rec- 

reation activity and Frank Davis, man- 

ager of the Lockheed Employees’ Rec- 

reation Club, Lockheed Aircraft Corp.. 
Burbank, Calif., will tell you that it’s an organized activity 
sponsored by “LERC.” He'll be right. 

Winner of the 1959 Helms Award and this year’s big 
company champ, LERC fulfills employee interests in 35 
hobby and craft areas. These include: mining and prospect- 
ing, pipe collecting, stone carving, flying, Bible study, and 
a Four-Wheel Drive Club, not to mention “typical” ac- 
tivities such as amateur radio, junior rifle, Science Club. 
Travel Trailer Club, model railroading and skin diving. 

All of these activities, of course, are in addition to com- 
plete programs in sports, music and social events. During 
the past year, participation in all these activities was main- 
tained or increased despite a decrease of 4,000 employees 
to a total plant population of 38,000. 

LERC, NIRA members since 1942, is completly financed 
by vending income and rental of LERC-owned property. 
Members pay no dues. Davis is serving his third term as 
NIRA treasurer. 


LERC Boy Scout Troop radio training class is one of the 
many activities of the 16 scouting organizations sponsored 
for boys and girls by the Lockheed recreation club. 
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As the last item of business at its 
19th annual Conference and Exhibit, 
NIRA delegates elected Oskar Frowein 
as the Association’s 16th president and 
selected eight members to the Board 
of Directors. 

Recreation director for Republic 
Aviation Corp, and all its branch plants 
since 1944, Frowein brings a_ solid 
background of recreation experience to 
NIRA’s top office. 

First elected to the NIRA Board of 
Directors in 1958, Frowein had 
previously served as chairman of the 
1956 NIRA Conference. He has been 
especially active in helping develop the 
NIRA Travel Council program and, as 
a vice president, headed up Association 
publications and public relations. 

The U. of Michigan graduate is a 


charter organizer and past president of 
both the Long Island Industrial Recrea- 
tion Assn. and the Industrial Recrea- 
tion Directors Assn. of N. Y. 

Frowein’s program at Republic pro- 
vides some 30 different activities in 
which 11,000 employees participated 


oad 


BOARD OF DIRECTORS: (back row, 
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1960 NIRA OFFICERS 


Oskar Frowein succeeds John Leslie as NIRA’s 16th president. 


Elect eight regional directors, reappoint Davis and Starr 


l-r) Jim Bernard, Temco; Bob Turner, West 


actively during the last year. 
Assisting Frowein are four vice presi- 
dents, elected from the Board of Direc- 
tors, with the following portfolios: 
Walter Dowswell, Motorola (Meetings 
and Elections); A. Murray Dick, 
DOFASCO (Publications and Public 
Relations); Earl Schrieber, Timken 
Roller Bearing (Competitions and 
Awards); and Newton E. West, Helms 
Bakeries (Membership and Services). 
In addition to the eight senior di- 
ectors who are completing the last year 
of their two-year terms, the Associa- 
tion elected eight new junior directors, 
one from each region: 
Region I: Oskar Frowein, recreation 
director, Republic Aviation Corp.. 
Farmingdale, N. Y. 
Region II: Daniel H. Zieverink, super- 
visor, employee services, General Elec- 
tric Co., Cincinnati, Ohio 
Region III: Charles Haggerty, recrea- 
tion unit, Ford Motor Co., Dearborn 
Mich. 
Region IV: Robert A. Turner, co- 


ordinator, Dept. of Community Recrea- 



















or Bee 


Point; Summers Jarrett, Chemstrand; Charles Haggerty, Ford; John Leslie, 3M; 
Newt West, Helms; Murray Dick, DOFASCO; Dan Zieverink, GE; and Warren 
Wallgren, Hamm’s. (Front row, I-r): John Peters, Western Machine; Frank Davis, 
Lockheed; Walter Dowswell, Motorola; Oskar Frowein, Republic; Earl Schreiber, 
Timken; Gordon Starr, U. of Minn.; and Jim Charrington, Polymer. Absent: Bert 
Granville, McDonnell; Ken Kellough, North American; Joe Minella, Eastman 


Kodak. 
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OSKAR FROWEIN (1), new NIRA 
president, presents his predecessor John 
Leslie, Minnesota Mining & Mfg. Co. 
with a plaque honoring Leslie’s out 
standing contribution to NIRA. The 
presentation took place during the As 
sociation’s Inauguaral Banquet. 






































tion, West Point Mfg. Co., Ga. 

Region V: Warren Wallgren, recrea- 
tion supervisor, Theo. Hamm Brewing 
Co., St. Paul, Minn. 

Region VI: Bert Granville, recreation 
supervisor, McDonnell Aircraft Corp. 
St. Louis, Mo. 

Region VII: Kenneth Kellough, direc- 
tor, Recreation and Welfare Adminis- 
tration, North American Aviation, Inc., 
Los Angeles, Calif. 

Region VIII: A. Murray Dick, recrea- 
tion director, Dominion Foundries & 
Steel Ltd., Hamilton, Ont., Canada 

For the Association’s two remaining 
executive posts, President Frowein re- 
appointed Frank Davis as treasurer and 
Gordon Starr, research director. 

Davis, manager of the Lockheed Em- 
ployees Recreation Club, Burbank. 
Calif., will head up the Association's 
fiscal affairs for the third consecutive 
year. Previously, he had served NIRA 
as a vice president and a director. His 
recreation honors include winning the 
1959 Helms Award and the 1960 Class 
D Industrial Recreation Award. 

Embarking on his second year as Di- 
rector of Recreation and Education, 
Starr will further develop his expanded 
program to provide thorough, up-to 
date information on all phases of in 
dustrial recreation. 

Assistant Professor of Recreation al 
the U. of Minnesota, Starr is also the 
director of Minnesota’s student union, 
widely known throughout the nation 





for its outstanding recreation program. 
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GOODYEAR’S Chuck Bloedorn (1), recreation director ac- 
cepts the 1960 national rifle championship trophy from 
Franklin L. Orth, NRA executive vice presid 


ent. 





SHOOTING CHAMPS 


Goodyear repeats rifle championship, Winchester wins pistol 


team title in 2nd annual NIRA-NRA postal shooting matches 


Successfully defending last year’s 
team and individual championships, 
Goodyear Tire & Rubber’s Zeppelin 
rile team and its top marksman Joe 
Broderick won both ends of the 1960 
postal rifle matches co-sponsored by 
NIRA and the National Rifle Assn. 

In the pistol matches, the Winchester 
Gun Club of Olin Mathieson Chemical 
Co. fired a record 707 of a possible 
800 points to turn back Douglas Air- 
craft Long Beach Pistol Club, last 
year’s champion. 


Alexander M. Smith, Ford Motor 
Co., Dearborn, Mich., captured the in- 
dividual pistol title, hitting 186 of 200. 

In all, a total of 717 employees par- 
ticipated in the team and individual 
events, almost double the turnout for 
last year’s tournament, the first attempt 
at conducting a nationwide industrial 
postal shooting contest. 

In addition to the .22 rimfire rifle 
and pistol events, competition was also 
open on a trial basis for CO, gas op- 
erated guns. The disappointing turnout, 


WINCHESTER’S national industrial pistol team champions: 
(l-r) Albert Oertel, Nicholas Kusmit, William B. Woodring 
and Jack MacNeil, established a new team record. 


however, should not detract from the 
championship honors won by North 
American Aviation’s COQ, pistol team 
and individual winner Robert Hoth of 
Hotpoint. 

Based on number of entries, 199 
team and individual awards were pre- 
sented to national and regional win- 
ners. 

The postal matches are sponsored by 
NIRA to help recreation directors 
stimulate employee interest in their 
recreation The 
NIRA matches provide industrial gun 
clubs with another big date on their 
activities calendar and give company 
sportsmen the opportunity to compete 
for national honors at a minimum ex- 
pense and without time lost from the 
job. Entry fees are a nominal $1. ($4. 
per four-man team) to cover prizes 
and promotion. 


company programs, 





1960 NIRA-NRA POSTAL SHOOTING MATCHES 


Postal Pistol Match Results 


INDIVIDUAL CHAMPIONS 


Postal Rifle Match Results 
INDIVIDUAL CHAMPIONS 


National Winners Score National Winners Score 
Alexander M. Smith, Ford Motor Co., Dearborn, Mich. 186 Joseph J. Broderick, Goodyear Tire & Rubber Co., Akron, O. 195 
A. Lord, Dominion Foundries & Steel, Hamilton, Ont. 184 T. ¥. Wu, Ford Motor Company, Dearborn, Mich. 194 
Mark Minckler, Delco Appliance Div. GMC, Rochester, N. Y. 181 Robert Hixenbaugh, Goodyear Tire & Rubber Co., Akron, O. 194 
Donald Peterson, North American Aviation, Los Angeles, Calif. 180 Duane TeSelle, Ford Motor Company, Dearborn, Mich. 193 
Robert J. Hinman, Ansco, Binghampton, N. Y. 180 Lewis Ganger, Delco Remy Div. GMC, Anderson, Ind. 192 
James D. Rose, North American Aviation, Columbus, O. 179 Ervin Brehm, Ford Motor Company, Dearborn, Mich. 192 
Henry Woltman, Minnesota Mining & Mfg. Co., St. Paul, Minn. 179 Henry Woltman, Minnesota Mining & Mfg. Co., St. Paul, Minn. 191 
Robert Gardner, Delco Appliance Div. GMC, Rochester, N. Y. 179 William Schmidt, Ford Motor Company, Dearborn, Mich. 191 
George R. Rice, Guide Lamp Div. GMC, Anderson, Ind. 178 J. M. Wilson, Guide Lamp Div. GMC, Anderson, Ind. 191 
Norman Goelzer, Ford Motor Co., Dearborn, Mich. 178 Paul Hellems, Delco Remy Div. GMC, Anderson, Ind. 191 
— C. Ruthruff, Hyster Co., Portland, Ore. 178 Realenal Winners 

‘obert C. York, North American Aviation, Columbus, O. 177 . 

W. L. Patrick, Convair, Div. Gen Dynamics, Fort Worth, Tex. 177 i Stanley Bock, Arme Hunt. & Fish. Club, Rechestor, N.Y. Ws 
_ G. Oertel, Olin Mathieson Chem. Co., New Haven, Conn. 176 2. peg ac tc His oy re = o. je 

> . I i i ubber Co., Akron, O. 

ws MacNeil, Olin Mathieson Chem. Co., New Haven, Conn. 175 Led B. Coy, Geadvear The & Robber Ca. Alvan, C. 188 
Regional Winners 3. William Kelley, Ford Motor Company, Dearborn, Mich. 187 
1. James E. Bates, Ansco, Binghampton, N. Y. 175 Forrest W. Hull, Guide Lamp Div. GMC, Anderson, Ind. 187 


Pistol Champs, continued on next page 
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Rifle Champs, continued on next page 
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Pistol Champs, continued 
Nick Kusmit, Olin Mathieson Chem. Co., New Haven, Conn. 
Bernard Schoen, Delco Appliance Div. GMC, Rochester, N. Y. 
M. E. Leslie, Ansco, Binghampton, N. Y. 

2. Gordon Lee, Firestone Tire & Rubber Co., Akron, O. 
James A. Lawson, Goodyear Tire & Rubber Co., Akron, O. 
Cletus Wade, Firestone Tire & Rubber Co., Akron, O. 

3. L. J. Taylor, Ford Motor Co., Dearborn, Mich. 
John G. Kozak, U. S. Steel Corp., Gary, Ind. 
Wallace E. Hill, Delco Remy Div. GMC, Anderson, Ind. 
Phillip J. Vale, Guide Lamp Div. GMC, Anderson, Ind. 

4. Theodore C. Harris, Jr., Lockheed Aircraft, Atlanta, Ga. 
Arthur M. Goris, Lockheed Aircraft Corp., Atlanta, Ga. 

5. William B. Manning, Minneapolis Gas Co., Minneapolis, Minn. 
Robert A. Utter, Boeing Airplane Co., Seattle, Wash. 
Stanley Dziewiontkoski, Hyster Co., Portland, Ore. 

6. Donald L. Fowler, Convair, Div. Gen. Dyn., Fort Worth, Tex. 
Wallace E. Widtman, Temco Aircraft Corp., Dallas, Tex. 
John C. Breland, Kaiser Alum. & Chem. Corp., Chalmette, La. 

7. Glenn Bennett, Douglas Aircraft Inc., Lawndale, Calif. 
Jack N. Tinicum, Douglas Aircraft, Inc., Long Beach, Calif. 
Donald Nygard, Aerojet-General, Sacramento, Calif. 






































TEAM CHAMPIONS 
National Winners 
Winchester Gun Club, Olin Mathieson Chem. Co., New Haven, Conn. 
Donglas Aircraft Long Beach Pistol Club, Douglas Aircraft, Inc., 
Long Beach, Calif. 
Ford Gun Club, Ford Motor Co., Dearborn, Mich. 
Pistol Club, Firestone Tire & Rubber Co., Akron, O. 


Regional Winners 
1. Kodak Park Pistol Club, Eastman Kodak Co., Rochester, N. Y. 
Ansco Pistol Club #1, Ansco, Binghampton, N. Y. 
2. Zeppelin Gun Club #1, Goodyear Tire & Rubber Co., Akron, O. 
Bullshooters Pistol Club, North American Aviation, Columbus, O. 
‘3. Ford Gun Club #2, Ford Motor Co., Dearborn, Mich. 
Delco Remy Div. GMC Rifle & Pistol Club, Anderson, Ind. 
. Ga. Lockheed Gun Club, Lockheed Aircraft, Smyrna, Ga. 
. Boeing Employees’ Rifle & Pistol Club, Boeing Airplane Co., 
Seattle, Wash. 
6. Kaiser Field & Stream Club, Kaiser Alum. & Chem. Corp., 
Chalmette, La. 


ns 


174 
173 
171 

174 
173 
170 
173 
173 
172 
171 

174 
169 
171 

165 
161 
171 
169 
165 
175 
175 
175 


Score 


707 


699 
698 
688 


688 
686 
684 
684 
661 
655 
624 


656 


622 


McDonnell R&P Club, McDonnell Aircraft, St. Louis, Mo. 619 

7. Aerojet R&P Club, Aerojet-General Corp., Sacramento, Calif. 669 
8. Dofasco Revolver Club, Domion Foundries & Steel Co., Ltd., 

Hamilton, Ontario, Canada 658 





Rifle Champs, continued 


Monrad H. Thorson, Ford Motor Company, Dearborn, Mich. 187 
Charles Casper, Ford Motor Company, Dearborn, Mich. 186 
4. H. K. Smith, Lockheed Aircraft Corp., Smyrna, Ga. 186 
Robert W. Fish, Kodak Processing Laboratory, Chamblee, Ga. 168 
5. Joseph D. Luarca, Hyster Co., Portland, Ore. 187 
William B. Manning, Minneapolis Gas Co., Minneapolis, Minn. 185 
Donald C. Ruthruff, Hyster Co., Portland, Ore. 185 
6. Tommy G. Moore, Temco Aircraft Corp., Dallas, Tex. 182 
John G. Breland, Kaiser Alum. & Chem. Corp., Chalmette, La. 178 
7. Anker C. Fylling, Lockheed Emp. Rec. Club, Pacoima, Calif. 187 
William E. Duncan, Lockheed Aircraft Corp., Burbank, Calif. 184 
R. E. White, Aerojet-General Corp., Rancho Cordova, Calif. 18] 
8. R. Richmond, Dominion Foundries & Steel Co., Hamilton, Ont. 187 
TEAM CHAMPIONS 
National Winners Score 
Zeppelin Gun Club #1, Goodyear Tire & Rubber Co., Akron, O. 764 
Ford Motor Company #1, Dearborn, Mich. 755 
Minnesota Mining & Mfg. Co., Engineers #1, St. Paul, Minn. 752 


Regional Winners 
1. Equitable Life R&P Club #2, Equitable Life Assurance Society, 


New York, N. Y. 699 
2. Chapaco Rifle Team #1, Champion Paper & Fibre Co., 
Hamilton, O. 748 


Zeppelin Gun Club #2, Goodyear Tire & Rubber Co., Akron, O. 723 
3. Delco Remy R&P Club #1, Delco Remy Div. GMC, Anderson, Ind. 750 


Ford Motor Company #2, Dearborn, Mich. 733 
4. Ga. Lockheed Gun Club, Lockheed Aircraft Corp., Smyrna, Ga. 625 
5. Boeing Employees’ R&P Club #1, Boeing Airplane Co., 
Seattle, Wash. 738 
Kohler Company #1, Kohler, Wis. 733 
6. McDonnell R&P Club #2, McDonnell Aircraft, St. Louis, Mo. 674 
McDonnell R&P Club #1, McDonnell Aircraft, St. Louis, Mo. 653 
7. Aerojet-General Corp., Azusa, Calif. 734 
8. Dofasco Rifle Club, Dominion Foundries & Steel Co., Ltd., 
Hamilton, Ontario, Canada 655 








THE NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 


















38 and .45 caliber competition. 


compete with one another on a handicap or luck basis. 


and its employee pistol clubs. 











The Apparatus and Optical Division Pistol Club is one of three NRA-affiliated Clarence Van Duser President 
clubs sponsored by Eastman Kodak. It is a member of the Monroe County Pistol William Rice Vice President 
League, a 12-team organization in Rochester, N. Y. League activity includes .22, Francis Weinhart Secretary 


Roy Steiner Treasurer 
In addition to league shooting, four teams within the club hold weekly matches, Robert Blaze Range Officer 
from September to May, and the club enters teams in state, sectional and regional 
tournaments. The club program also includes contests where individual members Write for Information 


Most of the firing is done at the Kodak Park Works range, where the above picture to write to the address below for further 
was taken. This 50-foot range has seven firing points with returnable targets. information on organized rifle and _ pistol 


NRA is proud of its association with Eastman Kodak and salutes both the company sponsor a NRA-affiliated club will be sent 


NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 


THE EASTMAN KODAK 
APPARATUS AND 
OPTICAL DIVISION 


Pistol Club 


Rochester, New York 
Sponsored by EASTMAN KODAK CO. 


CLUB OFFICERS 


Industrial Recreation Executives are invited 


shooting. Details on how your company can 


without cost or obligation, of course. 
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Re-creation in its truest form 
is practiced year-round by the 
Veteran's Friendship Group of 
New Jersey Bell Telephone Co. 


Friends ... 


in DEED 


“I can’t get over it. My own family 
didn’t remember my birthday but a 
group of strangers did.” 

That comment, by a patient in the 
Bronx, N. Y., Veterans Hospital, is 
typical of the attitude of thousands of 
patients in the Bronx and East Orange, 
N. J., Veterans Hospitals who have 
been cheered and entertained during 
the past 10 years by the Veteran’s 
Friendship Group. 

The organization is composed of 
some 300 employees of the New Jersey 
Bell Telephone Company’s Northern Di- 
vision Accounting Office in Paterson, 
N. J. 

Organized after World War II to 
brighten up the sometimes dull hospi- 
tal routine, the group visits each of the 
hospitals monthly. Patients look for- 
ward to the “parties” which mean pro- 
fessional and amateur entertainment, 
birthday cakes and parties, refresh- 
ments and gifts. 

Every patient’s birthday is remem- 
bered with a cake and a gift. Friends 
and relatives of members are given 
“get-well” gifts and at Christmas, there 
are gifts and candy for all. 

The efforts of the Veteran’s Friend- 


ENTERTAINMENT added to the enjoyment of the Veteran’s 
Friendship Group’s annual hot dog roast for patients of the 
East Orange (N. J.) Veterans Administration Hospital. 


-from hospital administrators. 















FLOAT, decorated by Veteran’s Friendship Group, won 
first prize in Bronx V.A. Hospital’s Labor Day parade. 
Approximately 60 floats entered the competition. 


ship Group have drawn high praise 
Bronx 
Hospital officials have lauded the or- 
ganization for the response their efforts 
have drawn from mental patients. On 
one particular occasion the members 
were praised for getting a despondent 
patient to talk, dance and participate in 
games. 

Such comments and the smiles on the 
faces of patients are all the thanks the 
Veteran’s Friendship Group needs. 


OFFICIAL RECOGNITION 

Earlier this year the Veteran’s 
Friendship Group received citations 
from officials at both hospitals in 
recognition of their volunteer services 
in behalf of patients. 

For special occasions such as Christ- 
mas, Halloween and Easter the club 
prepares special decorations for hospi- 
tal wards and its members dress in ap- 
propriate costumes. At Halloween there 
is a witch and ghost while at Christmas 
the group is accompanied by Santa 
Claus, Rudolph the Red-Nosed Rein- 
deer, Frosty the Snowman, and two 
reindeer. Three girls dressed as bunnies 
for the Easter parties. 





e ” 


In the annual Labor Day parade at 
the Bronx Hospital, the New Jersey 
Bell employees prepared two floats that 
won top prizes. A third float received 
honorable mention. 

The Veteran’s Friendship Group is 
selfsupporting. Members pay 25 cents 
dues at monthly meetings to support 
the work of cheering patients. The 
treasury is supplemented by periodic 
in the office—of cakes, candy 
and jewelry made by the veterans, in- 
dividual contributions, and proceeds 
from jewelry sales in members’ homes. 

During the past year the group has 
provided 44 birthday cakes and gifts, 
250 leather notebooks, 5 get-well gifts 
to relatives of group members, Christ- 
mas cards, 





sales 





Valentines, socks and an 
undetermined amount of candy, gum 
and food. Dancing, games and profes- 
sional entertainment also is featured. 

In addition to gifts to individual pa- 
tients, the group donates articles to the 
hospital. Last Christmas a hi-fi tape 
recorder for musical and medical pur- 
contributed to the East 
Orange hospital. The Bronx hospital 
has been given a television set, a three- 
sectional bookcase and a radio. 


poses was 


COMMITTEE members get ready to serve the chow at one of 
the Group’s many parties for hospitalized veterans. Some 
300 N. J. Bell employees participate in the Group’s efforts. 


” 
wae 





RMEREEMIENII 


CAB Liberalizes Charter Rules 


Several significant rules changes an- 
nounced by the Civil Aeronautics 
Board liberalize restrictions on 
organizing trans-Atlantic charter flights. 

Put into effect on June 29, some of 
the more important changes: 

1. Up to 5% of the passengers on 
round-trip charter flights may be car- 
ried one way. Previously, with a very 
few minor exceptions, the CAB has re- 
quired all round trip charter passengers 
to take the complete flight. 

2. The immediate families of bona 
fide chartering groups may make the 
flight even if they are unaccompanied 
by those members. Under the old rules, 
a wife and children of an employee 
could not make the flight unless the 
breadwinner was also aboard. 

3. The chartering organization 
may consist of 15,000 members located 
throughout the country. Previously, the 
charter group could consist of only 
10,000 members located in a single 
state or only 5,000 members if they 
lived throughout the United States, A 
charter group located in a single local 
area may still consist of 20,000. 

Because of the sweeping significance 
of these changes plus the previously 
announced allowance of free seats on 
charter flights, NIRA’s digest of CAB 
charter regulations (R/M, Sept. 1959, 
page 14, “Define New Charter Rules”) 
will be revised and published in the 
August issue of R/M. 


will 


Send Mid-West Golf Entries 


One month remains for company golf 
teams to beat the Aug. 10 deadline for 
entering the 15th annual Mid-West In- 


dustrial Golf Championships. 

The meet will be held Aug. 20 and 
21, on two Pontiac, Mich., private 
clubs: the Pontiac Country Club and 
Morey’s Golf and Country Club. 

For the third year, the tournament 
will be run in three divisions for both 
teams and individuals. Based on aver- 
age scores submitted on entry blanks 
all teams will be ranked in order from 
lowest to highest average. The top third 
will be placed in Division 1, the middle 
third in Division 2, etc. 

Individuals will also be assigned to 
divisions, but any golfer may play in 
a lower average division if he chooses. 

Any industrial company is eligible 
to enter the meet providing all players 
are bona fide employees of the com- 
pany they represent. No company can 
enter more than two teams from any 
one city. The $20. entry fee per team 
covers trophies, merchandise awards, 
printing and administration. Entrants, 
or their companies, pay expenses for 
room, meals, greens fees ($3. per day) 
and cart or caddie fees. 

A management tournament for those 
of executive rank who accompany their 
teams will be held on Saturday morn- 
ing. 

The official entry form below has 
been provided for your convenience. 
Upon its receipt, the tournament’s ex- 
ecutive secretary will forward informa- 
tion on local motels and hotels. 


NIRA Contests Underway 


Entries are open in three national 
contests sponsored by NIRA to aug- 
ment individual company recreation 
programs and to give employees an op- 





OFFICIAL ENTRY FORM 


15th Annual Mid-West Industrial Golf Championships 
Pontiac Country Club, Morey’s Golf and Country Club, Pontiac, Mich. 
August 20 and 21, 1960 


Company Name 
Golf Chairman 


_ Phone: Office_ 


S  — State. 


Home 


Names of Players and Individual Averages (Full names please) 


1. 
es 


A 
Ween 


Teams Average Score for 18 Holes. 3 
DEADLINE: AUGUST 10. SEND COMPLETED ENTRY FORM TO: 


Ray O. Detrick, Executive Secretary 
Mid-West Industrial Golf Tournament 
Goodyear Tire & Rubber Co., Akron 16, Ohio 
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BASEBALL CLINIC for employees’ chil- 
dren, in addition to bowling, archery 
and skating classes, rounds out the 
year’s youth sports program sponsored 
by Convair-Pomona, Calif. 


portunity to gain national recognition. 
Contest rules and other details are 
summarized below. For complete. in- 
formation and entry blanks, write 
NIRA, 203 N. Wabash, Chicago 1, Ill. 
Photography: open to any amateur 
photographer employed by a NIRA 
member company and his family. Black 
and white photos only, taken anytime 
during calendar year 1960. Entry dead- 
line, Dec. 31. Two classifications: Open 
and Recreation (shots taken of some 
phase of contestant’s company recrea- 
tion program. Top prize: expense-paid 
week for two in Mexico City. No entry 
fee. 
Fishing: two divisions, Postal and the 
National Finals at Kentucky Lake, 
Tenn., Oct. 8-9. Postal contest will de- 
termine national winners in_ eight 
specie classifications. Fish may be 
caught any time during year previous 
to contest deadline Sept. 1. Entry fee, 
$1. National Finals includes bait cast- 
ing contest and eight-hour fishing con- 
test on Kentucky Lake. Winner chosen 
on basis of weighted scoring system. 
Entry fee of $25. includes boat, guide, 
license, two dinners. NIRA members 
only. 
Skeet: 50 target event for five-man 
teams and individuals. NIRA member: 
ship not required. To be held Saturday, 
Sept. 24 at Hilldale Gun Club near 
Palatine, Ill. Team entry fee of $50. 
covers shells, targets and cash prizes 
for teams and individuals. 
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Sports Sales Still Climbing 


Sales of athletic goods last year 
jumped 10% over 1958 according to 
the latest report by the Athletic Goods 
Manufacturer’s Assn. All but three of 
the report’s nine product classifications 
(boxing gloves, clothing and miscel- 
laneous items) increased in sales with 
golf equipment showing the biggest 
gain—more than 15%. 

Total factory sales reached $192.,- 
600,000. with golf equipment account- 
ing for 41% of the total volume. 


Music Men 


Cultural activities have not taken a 
hack seat to sports in claiming a share 
of the expanding leisure market. 

The sale of musical instruments 
topped the half-million mark dollar 
last year for the first time in history. 

Almost 200,000 pianos were shipped 
last year, the best that industry has 
done since 1919, 

Organ sales, including portable elec- 
trics, reached 850,000 last year, a gain 
of 135,000 units over 1958. 

The American Music Conference es- 
timates that a million newcomers 
swelled the ranks of amateur musicians 
to bring the total to 31 million. Piano 
players ranked tops, guitars second. 


Bowler Boom 


Since 1951, when the first automatic 
pinsetter revolutionized bowling, the 
number of Americans who bowl com- 
petitively each week has _ increased 
from slightly less than 2 million bowl- 
ers to the present total of 4,600,000. 

Estimates by leading bowling of- 
fcials place the figure of all people 


WRITE FOR 
LITERATURE 


who bowl during the year at approxi- 
mately 25 million compared to only 
10 million ten years ago. 





1. Gemma. APPROVED 


fetime 


ANU MN) 
DIVING BOARD 


Bowling Bust? 





Despite the bowler-boom, bowling 
proprietors are becoming increasingly | 
concerned about what they fear is lead- | 
ing to a bowling bust—overbuilding. | 

The BPAA points out that in the | 
past year alone, 716 establishments and 
14,394 new lanes have been con- 
structed. That makes a total of some 





87,500 lanes now in existence. World's Finest Official Board 

A rule-of-thumb generally accepted Rugged Aircraft Girder Construction, 
by the industry is that, for successful | Unequaled in Design, Durability and 
operation, there should be 1,000 per- | Performance by any board built today. 
sons per lane within the general | Exclusive International Distributors 
shopping area of each bowling estab- | , ; y 
lishment. | 


Based on present population esti- 


mates, the national average is now | A Ma E Rg 4 Cc A MN 


about 2,000 persons per lane. Unfortu- | PLAYGROUND DEVICE CO. 
nately, by over-concentration, the pro- | ANDERSON, INDIANA, U.S.A. 
prietors have cut their share of the | RE ree o ceuiince circ aiten 





market in some areas to as few as 500 | POOL AND ORESSING ROOM EQUIPMENT 
persons per lane. Se aaR ; 
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WITTEK GOLF RANGE SUPPLY CO., INC. 


5128 W. NORTH AVE. CHICAGO 39, 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 


Golf mats, golf balls, golf clubs, and all types of netting 
for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 




















WHAT’S THE 


BIG IDEA? 


The big ideas which 





imagination and resourcefulness 
are vitally important to the 
success of any 


“Old stuff” is no fun. It’s the 
fresh approach, the new wrinkle | 


are reported each month in R/M. 


. . | 
industrial 
recreation | 

director. | 


that make | 
your program 
grow in 
popularity. 
do the job best 
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Conference Response 
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LINE 


WHEREVER 
CHILDREN PLAY 


Safety! 


Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 


@ Playground Equipment 

@ Indoor Basketball Backstops 
@ Swimming Pool Equipment 
Literature for each line avail- 
able-on request—please specify. 


DEALER INQUIRIES INVITED 


RECREATION 


EQUIPMENT CORP 
Dept. RM-260 — 724 W. 8th St. 


Anderson, Indiana 








ANSWER TO PROBLEM ? ? 
an easily assembled and stored hard 
maple floor for skating, basketball, 
shuffleboard, etc. 
PORTO-BILT Recreation Floors 
P.O. Box 415, Smyrna, Ga. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 

4” size—$1.00 ea. 

6” size—$1.50 ea. 

Check or M.O. No COD’s. 
AMERICAN KNITWEAR & 
MFRS., Plaistow 12, N. H. 


5” size—$1.20 ea. 
8” size—$1.75 ea. 


EMBLEM 





POSITIONS WANTED 





High school coach for seven years seeks ind. 
rec. position. Holds B.S. degree in health, 
phys. ed. and rec. Company exp. Two years in 
minor league baseball. 


CP23—RECREATION MANAGEMENT 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—RECREATION MANAGEMENT 
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The following letters, all pertaining to the 19th annual NIRA Conference and 
Exhibit held May 22-25 in Detroit were written to NIRA officers and staff 


The Best in 19 Years 

Personally, I was very pleased that I had 
the opportunity to attend and reap the many 
benefits of the 19th annual NIRA Confer- 
ence. 

The whole conference, be it on the lighter 
side or that which gives food for thought, 
shall be ever with those who attended. In- 
asmuch as this was the best in the 19 years 
of NIRA, Chicago will most likely come up 
with the best in 20 years. 

Michael J. Brecka, Recreation Director 
Minneapolis Moline 
Hopkins, Minn. 


Well Planned to Smallest Detail 
Having such outstanding speakers as Mr. 
Orth, Bob Richards and Mr. Young con- 
tributed a great deal toward the success of 
the conference. I felt that the conference 
this year was certainly well-planned and 
well-engineered to the smallest detail. Tom 
(Shanahan) did a fine job of chairing the 
conference. 

Martha L. Daniell, Director 

Nationwide Ins. Activities Assoc. 

Columbus, Ohio 


The Best of Praise 
Congratulations on a fine conference. It was 
a privilege to attend. 
You and the Planning Committee deserve 
the best of praise for a job well done. 
C. E, Bloedorn, Director of Recreation 
The Goodyear Tire & Rubber Company 


Akron, Ohio 


Capably Handled 
Congratulations to both you and your staff 
for the fine convention in Detroit. I appre- 
ciate the many details that you had to be 
confronted with, and the results of the con- 
vention indicated that it was in capable 
hands. 

E. T. Mitchell, Recreation Director 

U. S. Steel Corp. 

Gary, Ind. 


Informative and Inspiring 
I found it to be a very informative and 
inspiring convention. You, the Detroit coun- 
cil and everyone who arranged it are to be 
commended. 
LeRoy S. Gill, Recreation Supervisor 
Minneapolis Gas Company 
Minneapolis, Minn. 


Growing Interest 
It seems that interest in your organization 
is growing and growing. This is very compli- 
mentary to you and your leadership, and I 
know that your many organizations over the 
country profit greatly. 

Harry A. Stuhldreher, Ass’t to Vice Pres. 

U. S. Steel Corp. 

Pittsburgh, Pa. 


Excellent For Exhibitors 

Your system of handling exhibitors was ex- 
cellent, and gave me the opportunity to talk 
to almost every representative present. These 


contacts should help 

Industrial Recreation 

Exploring Service. 
Arthur N. Lindgren, Ass’t Nat'l Director 
Exploring Service, Boy Scouts of Amer, 
New Brunswick, N. J. 


both the National 
Association and_ the 


Terrific Group of People 
It’s been a long time since I have been privi- 
leged to work with such a terrific group of 
people. I didn’t see anyone that I felt was 
not enjoying himself thoroughly and thought 
the overall picture of the four day meeting 
was exceptional. 

Jack Reed 

Jack Reed Agency 

Detroit, Mich. 


Finest to Date 
I wish to congratulate you on the fine con- 
vention in Detroit. It was the finest conven- 
tion I have attended to date. The speakers 
were excellent, the panels and discussions 
were interesting and instructive, and _ the 
entertainment was wonderful for both dele- 
gates and their wives. 
Andy Thon, Executive Secretary 
Milwaukee County Industrial Recreation 
Council 


Milwaukee, Wis. 


Successful Exhibiting 
I would like to thank you and your entire 
crew for the many efforts that you made to 
make the exhibiting at your recent conven- 
tion at Detroit so much of a success. 
Personally, I thought it was one of the 
finest conventions that you have arranged, 
everything went in great style for all of us 
I heard a great number of compliments on 
your program and the fine hospitality of the 
Detroit organization. 
Mike Close, College Equipment Dept. 
The MacGregor Co. 
Cincinnati, Ohio 


Most Outstanding 

It was a real pleasure serving as chairman 
of the panel, “Recreation Facilities for the 
Small Company.” 

There was real interest and appreciation 
for the panel. Many of the delegates re- 
mained following the session to discuss the 
topic further. 

May I add my congratulations for a most 
outstanding NIRA Conference and Exhibit! 
Hubert Henderson, Ass’t Director 

North Carolina Recreation Commission 


Raleigh, N. C. 


Pleasure to Attend 
I have just recently joined the Shakespeare 
organization and had the pleasure of attend- 
ing the NIRA Conference in Detroit. | 
would like to congratulate you on the fine 
organization and programming at this con- 
vention. It is a pleasure to attend such 4 
show as this. 

Dick Wilson 

Shakespeare Company 

Kalamazoo, Mich. 
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The 175 members of the Beechcraft Gun Club 
found the perfect trap when they started using 
the new Remington 100T autoloader. They’ve 















































Beechcraft builds top shooting program 
around new Remington Autoloading Trap 


If your company doesn’t yet have a shooting 
program, remember that there are over 20,000,- 
000 shooting enthusiasts spread over this coun- 


These seven high-average 
shooters of the Beechcraft 
Gun Club were chosen to 
represent their company at 
the Pan American Interna- 
tional Skeet Shoot at Dallas, 
Texas. 


They are (L to R) Kneeling: 
C. N. Titsworth, Mike Pres- 
ton, A.C. White, Ross Hatch, 
Byron Brainerd, Standing: Ed 
Blazier, Ed Preston. 
































creation already made plans to add still another 100T _ try where shooting is a tradition. Surveys show 
for trap shooting. that shooting ranks high as part of the sports 
These remarkable electric autoloading program your employees want. 
traps are easy-to-install . . . have features that At modest cost you can begin a sure-fire 
make one-man operation possible. Each has a _ program embracing pistol shooting, rifle shoot- 
r — big 203-target magazine capacity and operates _ ing, trap and skeet. Fill out the coupon below 
made to ® H . 1 
eee on a regular 110-volt system. and let Remington help you to a flying start! 
of . ¢ AUTOMATIC “WALK AROUND” RELEASES 
rranged, 
| peo ¢ SIMPLE “FLIGHT CONTROL” ADJUSTMENTS 
the J . 
oe ¢ OPERATE ON REGULAR 110-VOLT SYSTEM new Remington Target Loads 
Dept. ined ~_— Look at all the reasons why your em- 
ton P 
aeae _ om ployees prefer the new Remington Target 
Loads: New target load crimp provides 
: perfect patterns. New lighter wad column 
al cuts recoil, gives full target velocity. New 
hairman high-wall base wad is molded in shell for 
for the tightest seal. New target load primer 
means split-second ignition in " 
oii e p ignition in every gun 
aunts Remington Arms Company, Inc., Bridgeport 2, Conn. In Canada: 
cuss the Remington Arms of Canada, Limited, 36 Queen Elizabeth Blvd., Toronto, Ont. 
(6. v5. vat. OFF 
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Shooting Promotion Section, Dept. 1, 
Remington Arms Company, Inc., Bridgeport 2, Conn. 





Send me, without obligation, information on the subjects checked below. 


[] A SHOTGUN PROGRAM 
] A PISTOL PROGRAM 


[] A RIFLE PROGRAM 
[] FIREARMS AND AMMUNITION 








Name Title 
he fi ; 
his. come =— Al the information Company 
wns you need to start a Address City State 





C] Please send me special information on Remington Autoloading Traps. 


_] Please have a Remington Autoloading Trap representative contact me for 
an appointment. 


successful shooting 
program 
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DANLY’S LATE, LA 
Bowling does Danly’s toughest recrea- 
tion job best. It gives a solid morale 
boost to the second shift crews, where 
almost any other recreation program 
is useless. 


As a manufacturer of Mechanical 
Presses, Die Sets and Die Makers’ 
Supplies, Danly must operate on a 
24-hour production basis to meet the 
demands of the metal stamping indus- 
try. 


Bowling helps because it is an around- 
the-clock activity. When our second 
shift starts bowling at 1:00 A.M., they 
enjoy the same clean, refreshing atmos- 


TE 


>-—One in a series of personal accounts by recreatiog 
directors on bowling and how it + ape build better employee one — resssnune one with higher mora 
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LEAGUE SCORES ON 


phere in the bowling center that our 
daytime workers and office personnel 
find at 6:00 P.M. 


Any time of day or night, the spirit 
of friendly competition, and the socia- 
bility of belonging to the company 
leagues means better employee rela- 
tions, higher morale. 


THE 


IND SHIFT!” 


Bowling is low cost fun for our em- 
ployees and their families. . . yet, we're 
getting the highest returns in terms 
of employee relations and morale. 


SEC( 


Joe Corrigan, Bowling Chairman 
Danly Machine Specialties, Inc. 
Chicago, Illinois 


623 S. Wabash Ave., Chicago 5, Illinois 








